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How to Participate
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The Audio Settings allow you to 
control the volume levels

TheChatfeature is disabled. To 
communicate with the host, 
please use theQ&A section

Have a question during 
the webinar? Type it in 
the Q&Asection

Click Leaveto 
exit the webinar

Use the Live Transcript 
feature if you want to see 
closed captions



About MEFA

State authority created by 
the Commonwealth of 
Massachusetts in 1982, 
helping families plan, 
save, and pay for college.
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Your Presenters Today
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Lauren Danz
Director of Creative at MEFA

Lauren joined the MEFA team in 2014 and currently serves as the Director of Creative. Lauren provides support with creating content 
for websites, emails, and social media, graphic design, podcasting, video production, and content management. She received a BA 
in �(�Q�J�O�L�V�K���I�U�R�P���(�P�P�D�Q�X�H�O���&�R�O�O�H�J�H���D�Q�G���D���P�D�V�W�H�U�¶�V���L�Q���,�Q�W�H�U�D�F�W�L�Y�H���0�H�G�L�D���	���&�R�P�P�X�Q�L�F�D�W�L�R�Q�V���I�U�R�P���4�X�L�Q�Q�L�S�L�D�F���8�Q�L�Y�H�U�V�L�W�\��

Sierra Archer
College Counselor at Salem Academy Charter School

Sierra Archer joined Salem Academy Charter School as a College Counselor in 2022. As part of her role, Sierra supports The College & 
Career Success Team with social media and website development. She earned both her Masters in Education and her Education Specialist 
degree in School Counseling from UMass Amherst in 2022.

Joy Jordan
Community Engagement Coordinator at Monomoy Regional School  District

Joy Jordan is the Community Engagement Coordinator at Monomoy Regional School District. She is an experienced communications and
publishing professional and community connector with varied skill set including excellent written and verbal communication, strong 
interpersonal relationships, marketing and public relations, social media, volunteer management, and more.



Webinar Topics

�‡Why Participate in Social Media?

�‡MEFA's Social Media Toolkit
�‡Review of Social Media Platforms

�‡Creating Your Own Content
�‡Educator Insights

�‡Next Steps
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Why Participate in Social Media?
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The Data
�‡90% of Americans use social media

�‡ �“���Í�e�
�\�Ù�e���ô�Ù�\�Í�1�ô�Ù�Í�1�:�j�2�e�Ù�Í�\�Ù�j�\�ô�Ù�e���ô�Ù���2�e�ô�X�2�ô�e

�‡2.5 hours: Average time spent per day

�‡On average, Gen Z and millennials have 8.5 
social media accounts per user

�‡85% of consumers researchpurchase decisions 
on social media

�‡80% of consumers make purchase decisions
�æ�Í�\�ô�î�Ù�:�2�Ù���X���ô�2�î�\�
�Ù�\�:�è���Í�+�Ù�U�:�\�e�\

�‡200 million social media users visit at least one 
business profile every day
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US social media users source

https://www.retaildive.com/news/generation-z-social-media-influence-shopping-behavior-purchases-tiktok-instagram/652576/#:~:text=Eighty-five%20percent%20of%20respondents,media%20sways%20their%20buying%20decisions.
https://www.forbes.com/councils/forbesagencycouncil/2022/04/28/how-social-media-impacts-consumer-buying/
https://www.statista.com/statistics/278409/number-of-social-network-users-in-the-united-states/


The Platforms

�‡Generation Alpha: These digital 
natives flock to YouTube (93%) 
and TikTok (85%), embracing 
quick, engaging video content 
that speaks their language.

�‡Generation Z: Visual 
storytelling rules their world, 
with Instagram (65%), YouTube 
(63%), and TikTok (58%) leading 
the pack. Nearly half (46%) use 
these platforms as their go-to 
search engines.

MEFA Massachusetts Educational Financing Authority and MEFA are registered service marks of the Massachusetts Educational Financing Authority. © 2025 MEFA. ALL RIGHTS RESERVED. 8

Forbes.com

https://www.forbes.com/sites/jefffromm/2025/01/16/tiktok-isnt-the-only-social-media-channel-available-to-gen-z/


Role of School Counselor

�‡School Counselors are:
�‡Integral part of the college planning process
�‡In a position to provide quality information to 

families
�‡Key in spreading awareness of MEFA and 

�:�e���ô�X�Ù�:�X���Í�2���•�Í�e���:�2�\�
�Ù���X�ô�ô�Ù�\�ô�X�}���è�ô�\�Ù

�‡How Social Media Can Help
�‡Wide reach
�‡Easy to implement 
�‡Existing, captive audience
�‡�I�e�Ù�î�:�ô�\�2�
�e�Ù���Í�}�ô�Ù�e�:�Ù�æ�ô�Ù�è�:�1�U�+���è�Í�e�ô�î
�‡Many options
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Data from MEFA webinar survey 
question asking, "How did you hear 

about this webinar?"

Data from family webinars in October 2025



MEFA's Social Media Toolkit
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MEFA's Social Media Toolkit
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mefa.org/social-media-toolkit/

https://www.mefa.org/social-media-toolkit/
https://www.mefa.org/social-media-toolkit/
https://www.mefa.org/social-media-toolkit/
https://www.mefa.org/social-media-toolkit/
https://www.mefa.org/social-media-toolkit/


Resources in MEFA's Social Media Toolkit
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Encourage families to sign 
up for MEFA emails, tailored 
to the age of each child

Encourage families to attend 
upcoming live webinars or 
watch recorded webinars 
on-demand

Encourage families to 
explore MEFA's resource 
center to access to access 
podcast episodes, videos, 
articles, webinars, and 
calculators.

Encourage families to 
view MEFA's checklist of 
college admissions and 
financial aid tasks to stay on 
track.

Encourage families to attend 
a free financial aid webinar



Using MEFA's Social Media Toolkit
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STEP 1

Download the 
graphic

STEP 2

STEP 3 STEP 4

Copy the text

Paste the text 
and add the 
image to a 
social media 
platform

Tag MEFA in 
the post, and 
then publish!



Review of Social Media Platforms
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Social Media Platform Overview
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Facebook - Connecting family and friends. 
Instagram - See and share what you love. 
X (Formerly Twitter) -�I�e�
�\�Ù�•���Í�e�
�\�Ù���Í�U�U�ô�2���2���ß�Ù
LinkedIn - The hub of thought leadership.
YouTube - Qualified searches for what you offer.
Tik Tok - Inspire creativity and curiosity.



What does MEFA post on social media?

We use social media to share similar content as our website, but optimized 
for social media platforms. So what does that mean?
�‡We have articles �ówe break them down into quick carousels

�‡We have podcast episodes �ówe break them down into clips
�‡We have events �ówe promote registration

�‡We have videos �ówe reformat them for social media and add captions
o We have started a "social first" strategy when it comes to some of our videos, 

meaning we create the videos with social in mind and then repurpose them for the 
website rather than the other way around
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Facebook

�‡Follow �a�(�>���
�\�Ù�>�Í�è�ô�æ�:�:�'�Ù�„�Í���ô

�‡facebook.com/mefaMA
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https://www.facebook.com/mefaMA
https://www.facebook.com/mefaMA


Facebook Post Example
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Like Share (to your own profile or in a message)Comment



Instagram
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�‡Follow MEFA on Instagram

�‡@mefa_ma

https://www.instagram.com/mefa_ma/
https://www.instagram.com/mefa_ma/


Instagram Post Example
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Like Comment Repost SaveShare



Instagram Reels
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Instagram Reels are short, vertical videos that users can create and share on the platform using various creative tools like music and effects. Unlike Instagram 
Stories, Reels are permanent and can be shared with a wider audience through the Explore page, and they can also be saved or shared with followers.

Types of Reels MEFA Posts

Text explainer videos with 
background videos and 
music. View example

Videos with one person 
talking directly to the camera 
about a specific subject. 
View example

Clips from the MEFA Podcast 
interviews. View example

Customer experiences and 
testimonials. View example

In-the-moment interview 
style videos. View example.

https://www.instagram.com/reel/DPcDvvaCd5Q/
https://www.instagram.com/reel/DPWnK10FAGy/
https://www.instagram.com/reel/DQFAN4zlUah/
https://www.instagram.com/reel/DOWUrcrEQtj/
https://www.instagram.com/reel/DPjdUs9Fcl8/


Instagram Stories
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Instagram Stories are a feature that allows users to share photos, videos, and text that disappear after 24 hours. They are separate from your main profile grid and 
appear in a separate feed at the top of the app. Stories are a casual and authentic way to share updates.

Types of Stories MEFA Posts

Reposts of content shared on 
other organizations main feed

Interactive polls Answers to followers 
questions

Question boxes promoting 
followers to share their 
questions with us

Reposts of content shared on 
our main feed, often with a 
link included



X

�‡Follow MEFA on X

�‡@MEFAtweets
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https://x.com/mefatweets
https://x.com/mefatweets


X Post Example
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Reply Reshare Like Views Save Share



LinkedIn
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�‡ Follow �a�(�>���
�\�ÙLinkedIn page
�‡ @MEFA

https://www.linkedin.com/company/mefa/
https://www.linkedin.com/company/mefa/


LinkedIn Post Example
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Like Comment Repost Send



YouTube
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�‡Follow MEFA on YouTube

�‡@MefaOrg

https://www.youtube.com/@MefaOrg
https://www.youtube.com/@MefaOrg


YouTube Post Example
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Subscribe Like Share Save



YouTube Videos
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Types of Videos MEFA Posts

Webinar recordings for school 
counselors and professionals as part of 
the MEFA Institute. View example

Walk-through videos for MEFA's tools 
and calculators. View example

Episodes of the MEFA Podcast. 
View example.

Short, informational videos. View example

Webinar recordings for students and 
families. View example

https://youtu.be/kcUppMi5Vc4
https://youtu.be/Nsc7Ft9E8qg
https://youtu.be/I7HNGpjqEpo
https://youtu.be/kHAN3QhJ3Gs
https://youtu.be/m63IT2RBBok


YouTube Playlists
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YouTube playlists are 
collections of videos that 
can be used to organize 
content, create series, and 
provide a continuous 
viewing experience for 
viewers.



Creating Your Own Content
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Canva
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Canva.com

STEP 1: Choose from a variety of 
templates for each social media 
platform

STEP 2: Search for what type of 
design you would like

STEP 3: Select your design and 
customize the text, colors, fonts, 
logos, icons, etc.

Canva allows you to create Brand 
Kits, which let you easily access 
your logos, colors, fonts, and icons 
to add into your designs

https://www.canva.com/templates​


CapCut
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Capcut.com

Allows you to upload videos and easily edit them, add captions, add 
effects like Zoom, and add overlays like graphics or logos.



Educator Insights
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Tell Your Story: Social Media for Schools
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�‡Social media can be a fantastic tool to help you 
share about the things happening in your 
schools

�‡Not be the primary mode of communications 
�æ�j�e�Ù�Í�Ù�\�j�U�U�+�ô�1�ô�2�e�Ù�e�:�Ù�Í�1�U�+�����…�Ù�…�:�j�X�Ù�\�è���:�:�+�
�\�Ù
reach, priorities, and values

�‡Share announcements, information, 
celebrations, classroom moments, 
recognitions, and more �óaim for a balance

You have the ability to shape public 
perception through every post

Su c c ess ful  soc ial  me dia c an  
inc rease unders t and ing  and  pos i t ive  
int e rac t ions , and  reduc e c on fus ion, 

anx ie t y , and mi s inform at ion

The goal : Tel l  your st o ry, before  some one else does



Tell Your Story: Social Media for Schools
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For  our  s mall dis t r ict , one per son 
oper at es  t hes e accou nt s

Our  h igh  sc hoo l  p r inc ipal  and 
h igh  sc hoo l  c ounse l ing depar t m ent  

a re  bot h  ac t i ve  on Inst agram

We  have  ma ny af f i l ia t ed  IG ac c ount s  run by  s t udent s,
inc lud ing sc hoo l c lubs and  spo rt s t eams , 

and w e share  t hat  c ont en t  t o our  s t or ies  and  feeds



Tell Your Story: Social Media for Schools
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Make sure your tone 
is appropriate and 
accessible �² write 

captions and content 
in a warm and 

welcoming way, 
avoid jargon and 

acronyms �² have fun 
with it!

Photos and videos 
are key �² �L�W�·�V���Z�K�D�W��

feeds the algorithm 
and is most engaging 

for users

More is not always 
better �² use fewer 

photos/videos of high 
qualityFamilies love getting a 

�J�O�L�P�S�V�H���R�I���Z�K�D�W�·�V��
happening in school, 
�Z�K�H�W�K�H�U���L�W�·�V���D���V�P�D�O�O��

moment or a large event



Tell Your Story: Social Media for Schools
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We get excellent feedback from 
students, families, staff, and community 

members about the content we are 
sharing �² social media is an important 

complement to our other 
communications tools

Be mindful of 
photo 

permissions and 
be sure to have a 
system for social 

media opt-outs

Students are 
usually excited to 

be featured on 
social media, but 
�L�I���W�K�H�\���G�R�Q�·�W���Z�D�Q�W��

to be, we try to 
respect that

�,�I���\�R�X�·�U�H���S�R�V�W�L�Q�J��
a flyer or graphic, 

put the text in 
the body of the 

post for 
accessibility

Engage your 
colleagues to get 
content �² ask for 

photos/videos, 
attend events, be 

present in 
schools



Tell Your Story: Social Media for Schools
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Salem Academy 
and Beyond

We primarily use social media 
as a tool to:

�‡Provide insight into College & 
Career Readiness (CCR) at 
Salem Academy.

�‡Highlight the incredible work 
of our students!

�‡Share and celebrate the 
stories of our Alumni.

�‡Create community with 
students, families, alumni, 
and staff.

Why use social media?

�‡Another method of 
communication for our 
community members.

�‡Serves as an additional space 
for College & Career Readiness 
information to be accessed by 
our community.

.

Instagram account of The College 
& Career Success Team

@salemacademyandbeyond

Additional to our main school 
Instagrampage @salemacademyc



Tell Your Story: Social Media for Schools
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Example Posts: Events Alumni

�‡ Infographics on FAFSA, decision 
day, SAT, etc.

�‡ Thank you messages from 
students to recommenders.

�‡ Staff collegiate throwback 
Thursday posts.

�‡ Annual College Fair
�‡ College visits & field trips
�‡ May 1st college cupcake 

celebration.

�‡ Alumni spotlights
�‡ Alumni programming:

Alumni games, panel, & fair.



Tell Your Story: Social Media for Schools
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Social Media Tips for 
Educators

1. Find your method of 
organization

2. Use digital tools for data   
collection and automation

3. Check sharing 
permissions

Tab grouping for social media

�‡ Great if you like information at 
the ready without tabs always 
open!

�‡ Easier to access and 
incorporate into the work day.

Using tools to streamline the 
posting process & have data at the 
ready.

Examples:
�‡ Google Forms for collecting 

caption info and photos.
�‡ Linktree for sharing digital links 

in your bio.
�‡ Scheduling posts in advance 

through Instagram.

Work with your school to check 
what information/photos are 
permitted to be shared in your 
community.

Always get permission/consent 
when sharing information publicly.
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Tell Your Story: Social Media for Schools
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Thank you
If you would like to see more or 
follow our page, you can find us 
�:�2�Ù�I�2�\�e�Í���X�Í�1�Ù�Œ

@salemacademyandbeyond



Next Steps
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What's Next?

�‡Follow MEFA across all social platforms
�‡Follow the accounts of trusted organizations

o Federal Student Aid
o Massachusetts Department of Higher Education

�‡Share content from trusted organizations with your families; the 
easiest way to stay active on social media is resharing posts from 
trusted sources, like MEFA

�‡Share resources from MEFA's Social Media Toolkit
�‡Get started creating and sharing your own content
�‡Follow other MA school accounts for inspiration 
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Connect with MEFA

MEFA Massachusetts Educational Financing Authority and MEFA are registered service marks of the Massachusetts Educational Financing Authority. © 2025 MEFA. ALL RIGHTS RESERVED. 45

linkedin.com/company/mefa

youtube.com/MEFAcounselor

mefa.org/mefa-podcast

facebook.com/mefaMA

@mefa_ma

@MEFAtweets



Connect with Presenters
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linkedin.com/company/monomoy-regional-school-district/linkedin.com/company/monomoy-regional-school-distri ct/

youtube.com/@monomoywmr

s

youtube.com/@monomoywmr
s

facebook.com/monomoyregion

facebook.com/ monomoyregion

@monomoyschools

@monomoyschools

Salem Academy Charter SchoolMonomoy Regional School District

linkedin.com/school/salem-academy-charter-school/linkedin.com/school/salem-academy-charter-school/

facebook.com/salemacademycs

facebook.com/ salemacademycs

@salemacademycs

@salemacademycs

@salemacademyandbeyond

@salemacademyandbeyond



Thank You!
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Questions?

collegeplanning@mefa.org

(800) 449-MEFA (6332)

collegeplanning@mefa.org
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